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By DAVID FIRESTONE

NFORTUNATE LY for Steven
UBrill, Contenr, his planned

monthly spyglass on the me-
dia universe, won'y begin publication
until June. By then, it’s just possible
that the 2¢-hoyr coverage of the dec.
ade’'s most Squalid politica) story —

hindsight of what he calls “the con-
sumer guide to the information age"
~ will have dled down just a bit.

And so, Surrounded by prototypes
and mailings trumpeting the advent
of media accountability, he has to
fantasize.

"1 would love to be publishing 4
March issue, closing in two weeks,"

(Assignment editors, take note.
These are freebies.)
"Or,"” he continued, “'1'q ke to be

llke 10 be there Iast night when
‘Nighthne’ was trying ta decide how
much {0 make of this Dallas Morning
News report, 1'q like to trace how 2
story pops up and Pops down. This js
what people are Interested in

Not everyone, nf course. Mr, Brij
acknowledges that Some people gyt
there do not share his interes( in
dissecting the brains of editors and
news directors and Webmasters. Byt
he is betting his newfound wealth,
and the cash of A few well-known
Investors, that there are half mil-
lon readers who do. And judging by

Steps further.

Such as an article on the 19 laziest
White Houge reporters. A fact check
of the year's Pulitzer Prize-winning
articles. The tashion magazines thy
sell out to advertisers, And, inevita.
bly, an “‘undercover report” from
Sam Donaldson’s sheep farm.

All these, of course, are proposed
articles, as outlineg in the maga.
zine's premotiona) literature maileq
10 potentiaj readers. (It {s unclear
who halds him accountable jf they
are never published,) Not Surprising.
ly, considering the need to drum up

' attention, the cast of the direct-mail

Pleces iy deh'berately confrontatjon-
al. “Name the ndustry that, when it
comes 1o power, lack of accountaby]-
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Steven Brill says his new Magazine is the advent of media accountability,

ity, arrogance and making money in

HE magazine itse| 15 likely ta
be more balanced: mr Brill
said at least haf of it would be
devoted to Praising the publications

purpose is (o bring to the world of
"nonfiction media’ — newspapers,
magazines, books, television ang the
Intermet . the same skeplicism that
he brought to the legal community
and that journalisyg like to believe
they maintain about the institutions
of government und business.
‘‘Journalists lnslincrively believe
that every other institution thy
tends to be arrogant and unaccount.
able to anyone s 0t a good thing,”
he said. “And | think the public really
dia ;

that the media doesn't get it
There have been several attempys
to start similay Publications over the
years, all of which have fajleq, many
for lack of capital. That won't be a
problem for My, Brill, who niade
between 320 million and $40 mitijon
last year whep he sold Courg TV and
e American Lawyer to Time War-
ner and will himself pe putling up the

is coming from Barry Diller, the
television mogul; Howgry Milstein,
of the loca] real-estate family, amd
Lester Pallack, ¢ Prominent waji
Street investor.

47, who iyt became
concerned ahout the arrogance of the
press when covering Ariel Sharan's

-——

libel suit against Time in 1984, will
also clearly have the &udaciousness
1o take on a powerfy; and notoriously
thin-skinneq industry. Raised in Far
Rockaway, Queens, he began writing
for New York Magazine and Esquire
while in jaw school, and negotiated
the deal to stury The American Law.

Attimes in his past, that brashnesg
often edged over into bullying ; for-

" chairman
Communicationg Commission.
There remaing skepticism within
the industry aboyt whether cven
well-paid talent tan attract readers
outside its insular world, beyond the
professional base of publicationy
Such as the Columbia Journalism
Review. But Joan Konner, publisher
of CJR, believes that Mr, Brijj can do
ftif anyone can, and others who have
watched him through the years seem
¢onvinced that the market js ready.

well fill 3 vacuum out (here
TOTa!

P a1



